
NATIONAL CLIMATE SERVICES MEETING: 
RECAP OF THE DAY 
Wednesday, May 11th 



Key Messages 
Session 6:  Climate Communication 
 Common themes 

• Turning science into action – traditional role of the forecaster is changing 
(e.g., “operational meteorologist”) 

• Need your input 
• Office of Communications is open to ideas for communicating climate issues and 

impacts  
• Increasing demand for climate information and impacts 

 

Requirements or needs 
• Seasonal graphics before they are released publically (24hrs in advance) so 

locally relevant graphics can be developed 
 

 
 



Future directions/desired end-state 
• Work more closely and collaboratively with partners to ensure the forecast is 

relevant and conveyed in a way that informs decisions; understand decision 
process 
 

Internal/administrative issues 
• Need help with graphics  

• Office of Communications can help; review material that has already been developed 
(contact Greg Romano, Katie Collins Garrett; join field networking call) 

• Interactive webinar with CPO (contact David Herring) 

• Get climate partners onboard with WRN Ambassadors  
 

Items that require more discussion 
• The value of WRN to NWS and partners  how do we measure the impact of 

WRN?  
• Interactive follow-up session to be planned 

 
 
 

 
 



Key Messages 
Session 7:  Climate Decision Support Tools 
Common themes 

• Continuing to refine and evaluate our tools  
• Become familiar with available tools and reach out for assistance 
• Reaching the last mile is of the utmost importance; reaching vulnerable 

populations is critical 
 

Future directions/desired end-state 
• Communication strategies should include social media 
• Communicate impacts using GIS 

 
Internal/administrative issues 

• Follow-up webinar/training on the Weather and Climate Toolkit 
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